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Bring Your Own Technology into Your Classroom this Fall
Master of Education Degree Programs | 100% Online | No GRE Required  
Tuition as low as $6,950 | Accredited | Complete in 18 Months

Start Your M.ED. -- Get a NOOK ColorTM for Free 
Visit ace.edu/nook or call 800.280.0307
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CHALLENGES
Since 2008, institutions of higher education have been 
hit hard with financial challenges. Numerous 
colleges have either closed or merged with other 
institutions. Enrollments have decreased in both private 
colleges and for-profit colleges. Public institutions are 
struggling to balance the budget and to retain programs.

Marketing both traditional  
and online programs:  
The key to financial stability

I
n these hard financial times, 
it is easy to lose hope. Will this 
economy ever turn around? 
Will the politicians ever team 
up to support good policy? Will 
my institution survive this 
economic downturn? History 

has shown that successful col-
leges have relied on having a set 
of diverse, quality programs deliv-
ered via alternative formats to 
pull them through the hard times. 
They build a quality brand name 
for themselves, and they mar-
ket that brand name in the good 
times and the bad. They deliver 
their programs through tradi-
tional, adult and online learning 
systems. They use both face-to-
face instruction and online learn-

ing systems to deliver the content. 
In addition, they market them-

selves via multiple avenues. They 
tell the story of their college 
through both traditional (print, 
television, radio, magazines) 
as well as online advertising. 
Marketing of both traditional 
and online learning programs 
is essential for promoting the 
growth of any institution. 

Increase of enrollments
Online learning enrollments have 
been increasing while enroll-
ments in traditional programs 
have been decreasing. The Chron-
icle of Higher Education (August, 
2011) highlighted a traditional 
college in New England that has 

integrated online learning into 
their high-quality program mix. 
The college has grown tremen-
dously since 2008 while other col-
leges have experienced decreased 
enrollments and many have 
closed their doors. 

In summary, quality programs 
delivered in diverse traditional 
and online learning formats and 
marketed through multiple ave-
nues will increase enrollment and 
enable the college to prosper.

Denzil Edge
President, USDLA

Reggie Smith 
works to enable 
equal access to 
distance learning
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“I want to be able to 
provide a college-
level education for 
everyone, globally.”



K-12
USA Today: Online Education section
Full Page 4C: 9.75” x 10.25”
Agency: Womenkind: 212 660-0400

INNOVATED WITH 21ST-CENTURY TOOLS.
EDUCATION BUILT
ON TRADITIONAL WISDOM,

K12 is strengthening the promise of American education 
with individualized, online learning solutions steeped in 
decades of education research. 

For parents, it’s powerful public school choices that 
release each child’s personal potential. For students, 
it’s individualized learning delivered through an award-
winning mix of traditional offline materials and today’s 
engaging digital media. For teachers, it’s technology-
powered learning systems that enable them to deliver 
targeted instruction right when it’s needed. For districts 
and schools, it’s online solutions both within and outside  
the walls that address the hardest challenges and  
tightening budgets. And for America, it’s a brighter future. 

The school of tomorrow is here today. Discover why K12 
is the leader in K–12 online education—and trusted by 
schools, districts, and parents nationwide. 

Call 855-632-2038 or visit  
K12.com/online today to explore  

our individualized education options
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Researchers predict by 
2015, seventeen million 
pre-kindergarten through 
12th grade students in the 
U.S. will participate in at 
least a portion of online— 
or distance—learning. 

The research by Ambient Insight 
also found more than four million 
students already receive full-time, 
online instruction.

Beyond home-schooling
While a great portion of online 
education has been associated 
with home-school teaching 
in the past decade, more and 
more online opportunities are 
appearing within traditional 
classrooms. Rural schools see 
advanced opportunities for lec-
tures previously held as impos-
sible or inconvenient, while even 
urban settings see the increased 
educational opportunities and 
fiscal savings of virtual field trips, 
such as those to zoos or museums 
around the world.

Today, 45 states in addition to 

Washington D.C. offer distance-
learning initiatives that con-
sist of either partial or full-time 
coursework. Twenty-four states 
provide statewide, full-time 
online coursework options, and a 
National Center for Educational 
Statistics survey of public school 
superintendents reported that 72 
percent of districts planned fur-
ther expansion.

Multiple benefits
Motivation for online course-
work covers a broad range, but a 
recent Sloan Consortium survey 
of school district administrators 
cited the ability to offer subjects or 
topics currently unavailable at a 
school, ability to meet the needs of 
specific student groups, as well as 
access to Advance Placement and 
college-level coursework as top 
motivations to expand distance 
learning or blended courses. 

news

K-12: Reading, writing  
and streaming

With distance learning remain-
ing a mystery to many, confus-
ing misperceptions still exist 
for some parents and students. 

“Students fail to compete 
with traditionally 
educated peers.”

■■ A twelve-year statistical 
compilation by SRI Interna-
tional for the U.S. Department 
of Education found that stu-
dents completing part or all 
coursework online ranked in 
the 59th percentile of tested 
performance. Average class-
room students scored in the 
50th percentile.

“Distance learning works 
best for self-motivated 
students.”

■■ While it’s true that the most 
successful students of online 
programs already possess a 
healthy work discipline, many 
online programs provide highly 
customizable curriculum that 
tailors to individual motiva-
tions, including those strug-
gling with attention and reten-
tion difficulties.

“Online course credits 
won’t transfer.”	

■■ While requirements differ 
from state to state—as they do 
for brick-and-mortar schools—
accredited distance-learning 
program counselors help fami-
lies identify transfer opportu-
nities within primary and sec-
ondary schools, as well as at the 
collegiate level.

wendy taylor

editorial@mediaplanet.com

wendy taylor

editorial@mediaplanet.com
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Facts

■■ Twenty-four states provide 
statewide, full-time online 
coursework options

■■ A twelve-year statistical 
compilation found that students 
completing part or all course 
work online rank in the 59th 
percentile of tested perfor-
mance (SRI International for the 
U.S. Department of Education)

■■ Faced with retraining 50 
million American workers, 

corporate America is using dis-
tance learning, both internally 
and externally, for all aspects of 
training. (usdla.org)

■■ Research on distance 
learning applications for Pre-K 
through grade 12, as well as 
in adult learning and training 
settings, strongly suggests 
that distance education is an 
effective means for delivering 
instruction. (usdla.org)

Question: What’s the future for students 
heading back to class this year?
Answer: From kindergarten to post-grad, 
trends point towards online coursework.

Technology 
mythology

don’t
miss!
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PANEL OF EXPERTS

The most common misconception is that 
there is little interaction with faculty and other 
students and as a result limited networking oppor-
tunities. Nothing can be further from the truth. In 
Kelley Direct, our students interact with the Kelley 
faculty and classmates on a daily basis, through 
live virtual classes, ongoing discussion forums and 
team assignments. In today’s global business envi-
ronment, the ability to work in virtual teams and to 
build a truly global network is vital.

Question 1:
What are the 
most common 
misconceptions 
related to getting 
a degree online?

Eric Richards
Faculty Chair, Kelley Direct Programs and 
Professor of Business Law & Ethics, Indiana 
University Kelley School of Business

Dr. Todd Rickel
Vice President of e-Learning and 
Online Campus President, Herzing 
University

Julie Young
President and Chief Executive 
Officer, Florida Virtual School

Question 2:
How do you see 
the world of 
online education 
evolving in the 
coming years?

As technology evolves, interactivity will con-
tinue to increase. Working professionals will con-
tinue to demand more of their programs as cor-
porate tuition reimbursement amounts decrease. 
Students are already beginning to demand more 
experiential learning opportunities in their online 
programs. Meanwhile, traditional classroom pro-
grams will adopt more online teaching methodolo-
gies, leading to a blurring of the line between true 
on-campus and online academic programs. 

The two most common misconceptions 
involving online learning by first time stu-
dents, ironically, is that online is easy/effort-
less, or that the technology skills required are 
beyond their abilities. The truth is that while 
online courses do require students to be disci-
plined, they are generally no easier or harder 
than classroom expectations.

Online has expanded into K-12 and is 
exploding across colleges. Over time it will con-
tinue to grow, and through great minds push-
ing and prodding technology and instructional 
innovations, we will gain better and ever more 
effective instructional methods and content. 
Students and employers respond favorably to 
such efforts and its acceptance across tradi-
tional and nontraditional education shows.

The nation’s oldest, accredited, private, nonprofit institution 
serving students at a distance — a recognized leader in  

providing access to educational success for working adults.

Virtually EVErywhErE.
Our Campus is whErEVEr yOu arE  — 

The open highway lies ahead to sights 
unseen or heights unrealized. Whatever 
route you take, Excelsior College is the 
engine that can power your future to a 
career change, job advancement, or an 
increase in income. More than 141,000 
independent, highly motivated people have 
traveled this road to academic achievement. 
Regardless of where you are in your life or in 
the world … Our Campus is Wherever  
You Are — Virtually Everywhere.

www.excelsior.edu

The misconception is that it’s imper-
sonal and that human connection is lost. That 
couldn’t be further from the truth. What our 
students find is that relationships are deeper 
and stronger with their online teachers. From 
the 2010-2011 school year student survey, 94 
percent of students respond that teachers dem-
onstrate a personal interest in them and their 
success. Without a doubt, there is a strong rela-
tionship between student-teacher-parent.

Online education will be spread throughout 
all 50 states. Online education in the K-12 space 
has evolved from a ‘cool thing’ rather than a 
viable and successful option to use as credit 
recovery, accelerating with addition course 
load, or simply using as a way to be flexible in 
their daily lives and accommodate their extra-
curricular activities and individual learning 
styles.
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In Florida, we are...
•	 Leading	virtual	education	solutions	and	blended	

learning	models	for	students	in	Kindergarten–
12th	grade

•	 Serving	more	than	259,000	enrollments	annually	
with	more	than	110	virtual	courses

•	 Providing	flexibility	and	personalized	instruction–
with	a	customer	satisfaction	rating	of	97%

Outside the state, we are...
•	 Partnering	with	Pearson,	a	leader	in	education	

technology,	to	offer	Pearson	Virtual	Learning	
powered	by	Florida	Virtual	School

•	 Preparing	middle	and	high	school	students	in	49	
other	states	and	46	other	countries	for	college,	
career,	and	beyond

•	 Providing	the	highest	quality	in	virtual	and	blended	
learning	available	for	today’s	21st	century	learners	

Florida Virtual School®
an established leader in developing and providing virtual education solutions to students

Get started today!
Contact	us	at	info@flvs.net	or	visit	www.flvs.net	to	learn	more

Copyright	©	by	Florida	Virtual	School.	All	rights	reserved.	Florida	Virtual	School	and	FLVS	are	registered	trademarks	of	Florida	Virtual	School,	a	public	school	district	of	the	State	of	Florida.
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■■ How did your online  
education compare to your 
traditional education?
Working online gave me the free-
dom and convenience to work and 
earn my degree on my own time.

■■ What advice would you 
give to a prospective stu-
dent looking into getting  
an education online?
The most important thing is 
knowing what your passion is;  
it’s not about where you go or 
how you do it, it’s about advanc-
ing your education and increas-
ing your prospects for your 
future. Online education is tai-
lored to your needs and is conve-
nient even if you are working and 
have a full time job.

Shannen Dohrety
Actress

Question &  
Answer

The pursuit of life-long 
learning for all Americans	

The Joint Distance Learning, Edu-
cation & Training Caucus is dedi-
cated to enabling equal access to 
distance learning, education, 
training and workforce develop-
ment to ensure growth and pros-
perity for American families in a 
global economy. In a global econ-
omy driven by technology, compe-
tition and knowledge, the Caucus 
will be at the forefront—pushing 
for constant improvement and 
access to support life-long learn-
ing, education and training for all 
Americans.

Distance learning initiatives 
and markets impact every facet 
of American life.  These intercon-
nected areas deal with acquiring 
knowledge and skills through 
mediated information and 
instruction. This encompasses 
all technologies and supports the 
pursuit of life-long learning for all 
Americans within Pre-K through 
grade 12, higher education, home 
school education, continuing edu-
cation, corporate training, military 
and government training, and tele-
health.  Simply put, distance learn-
ing ultimately impacts America’s 
ability to compete globally.

The Caucus will showcase dis-

tance learning, education, training 
and workforce development ini-
tiatives across the interconnected 
industries covering the entire 
blended learning continuum, pro-
mote the distance learning indus-
try, and will be a forum to under-
stand the importance of distance 
learning, education and training 
to fulfill life-long learning for the 
benefit of the society as a whole. 
This will include events both phys-
ical and virtual throughout the 
year to inform and educate both 
the House and Senate.

reggie smith III

editorial@mediaplanet.com

Ensuring growth and prosperity 
for american families

Reggie Smith III, Chairman, Board of 
Directors for the United States Distance 
Learning Association (USDLA)

“The Caucus will be  
at the forefront—
pushing for constant 
improvement and  
access to support  
life-long learning,  
education and training 
for all Americans.”
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EARNING AN MBA THROUGH KELLEY DIRECT provides you the elite skills, unquestioned credentials and vast network that come with a Kelley MBA, while also providing 

the ultimate in flexibility. Take control of  your future with Kelley Direct. For information, visit KELLEY SCHOOL OF BUSINESS. ONE SCHOOL. ENDLESS POSSIBILITIES.kd.iu.edu .

W H E R E  E A R N I N G  AN MBA
A N D  C O N D U C T I N G  BUSINESS A R E  A  P E R F E C T  T E A M .

I
n the future, a college degree will 
not only be a path to a job, but a 
means of job security in which 
colleges, employers, and students 
form a compact of sorts. In effect, 
distance education will serve as 
a platform by which members of 

the compact will be engaged in sus-
tained learning environments.

Some current trends will 
become accepted  
practices in the future  
as part of the compact:

■■ Learning Management Sys-
tems (LMS) will become advanced 

organizers of huge amounts of 
information in anticipation of 
individual student needs, an 
attribute not available in most 
traditional classrooms. As a 
result students will manage 
more information much more 
efficiently. Student profiles, 
including learning styles and 
subject matter interests, will 
be matched with thousands of 
bits of new knowledge for on 
demand delivery.

■■ Using social networking mod-
els, virtual world wide teams 
with hundreds of students will 

engage in simulations depicting 
real work related experiences. 
They will be guided by teams of 
expert instructors.

■■ The programs of study lead-
ing to degrees or certificates will 
be developed by experts in the 
fields of study along with stu-
dents and prospective employ-
ers, all of whom are focused 
on an agreed set of outcomes 
designed to measure proficiency 
well into the future careers of 
the students.

■■ Through distance education, 
students, employers, and col-
lege personnel will engage in 
the development of flexible job 
related skills by which employ-
ees invent and reinvent products 

and processes.
Why will distance education 

be the vanguard for the future? 
Because employers want work-
ers who are skilled at processing 
lots of new information quickly 
and reliably while adapting to 
ever changing work environ-
ments. Distance education by 
its very nature inspires, in fact, 
demands these attributes.

The future of distance education

dr. h. wells singleton 

and carmen l. session

editorial@mediaplanet.com

NEWS

“Employers want 
workers who 
are skilled at 
processing lots of 
new information 
quickly and reliably 
while adapting to 
ever changing work 
environments.”

Prior to now, the purpose of a college degree was employment. 



888-345-5138  |  info@herzing.edu

Herzing.edu/MBA  |                    .
Herzing University

Show the world what you’ve got.

Education, 
work, and 
play can 
live in 
harmony.
(Just ask our president.)

Herzing Grad Takes Leading Role
President 
Renée Herzing 
performs at 
Summerfest 
2011.

Shining star Tommie Jo Haugh knows there is 
nothing worse than a toothache, especially 
for a proud Army soldier. So when the 
weekend warriors in the state of Indiana’s 
Army Nati onal Guard needed dental exams, 
the Herzing University student set them up – 
all 300 of them.  

In her job as Operati ons Manager with 
Complete Mobile Denti stry, she whipped 
together travel arrangements for the 300-
plus staff , made sure they had adequate 
supplies and equipment, and basically 
organized check-ups for the more than 5000 
service members. She did this while pursuing 
her master’s degree full-ti me from Herzing 
University Online. 

“Being busy and getti  ng things done in the 
most effi  cient amount of ti me works for me,” 
Haugh said. She knows what she’s talking 
about. Haugh earned her Master of Business 
Administrati on degree with a specialty in 
Healthcare Management at Herzing 
University in just 18 months. 

“Herzing University’s fl exible program made
it easy to keep working while earning my 
degree,” Haugh said. “It was convenient, 
adult-oriented and fl exible. Herzing University 
caters to the non-traditi onal student which is 
about 80% of the student populati on. I could 
log in and do my homework assignments 
whenever I needed to. I could att end class 
any ti me of day, making it very fl exible.” 

In additi on to the 18-month M.B.A. with 
specializati ons in accounti ng, business 
management, healthcare management, 
human resources, project management, 
technology management, and marketi ng, 
Herzing University off ers a one year M.B.A. 
Students can take one class or two, 
depending on their life situati on. 

Accredited* by the Higher Learning Commission, 
Herzing University encompasses 12 physical 

campuses in eight states, three conti nuing 
educati on divisions in three states, plus 
Herzing University Online. Students can earn 
master’s, bachelor’s, and associate degrees 
and diplomas in the fi elds of technology, 
business, healthcare, design, and public safety.

Tommie Jo Haugh graduated from Herzing 
University twice. She walked the stage Magna 
Cum Laude for her bachelor of science in 
business management in 2009 and for her 

M.B.A. in 2010. That accomplishment helped 
earn her a new positi on as a senior account 
representati ve at Staff  Care in Irving, Texas. 
There for just seven months, Haugh has 
already been nominated as MVP on her team 
twice, which comes with being delegated 
winner of the “Power to Achieve Award.” 
She’s also been nominated for a VIP award by 
a provider in the area of customer focus. 

“I have excelled in my positi on and am reaching 
commission rates that usually take individuals 
two to three years to achieve,” she said. 

“Having my M.B.A. makes me much more 
aware of ti me management and prioriti es.”

Haugh exemplifi es leadership in every way 
and uses her knowledge, skills, and abiliti es 
as she climbs the ladder of success in her 
career, one rung at a ti me. 

“Earning my M.B.A. really helped me move up,” 
she said. “And I’m not fi nished yet.”

Have we struck a chord?

Career-focused, accelerated programs

Flexible online classes

Take one or two MBA classes at a time 

Multiple programs to choose from

Finish in just one year

*Herzing University is accredited by the Higher Learning Commission and a member of the North Central Associati on. Call 800-621-7440 or www.ncahlc.org.
For more informati on about our graduati on rates, the median debt of students who completed the program, and other important informati on, 

please visit our website at htt p://www.herzingonline.edu/graduate/mba
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“I have excelled in my positi on…
reaching commission rates that 
usually take individuals two to 
three years to achieve.”   
– Tommie Jo Haugh, who earned her M.B.A. 

in just 18 months at Herzing University

HU_00214_0911.indd   1 9/19/11   11:55 AM


